Girl Scouts Cookie
Program




The Benefits of the
eBudde and Digital Cookie
Platforms for your Cookie Program Success




™

©2024 Girl Scouts Heart of the Hudson, Inc. Not for public distribution.



Budd *

eBudde is the online cookie sale management system used by
Little Brownie Bakers (one of the Girl Scout cookie suppliers)
to help Girl Scout leaders organize sales during the annual
cookie program.

What is eBudde?

It is a user-friendly platform accessible via desktop and a
mobile app, integrating with Digital Cookie® to provide a
comprehensive tool for cookie season management.
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eBudde Quick Menu lcon

_— ¢ Budde'
Cupboord

You can easily all menus by clicking on the MEDASHEOAAE
three Menu lines in the upper left-hand —
corner of the App. Here you can access: &

e The Dashboard
 Girls
 Cookies
 Booth Sales

e Rewards
 Financials

* Reports

 and More!
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About

c_li.gital

Digital Cookie Customer Support:

Digital Cookie Help for Families:
www.girlscouts.org/en/cookies/ho

Digital Cookie Help for Volunteers:

digitalcookie.girlscouts.org/help/volunteer digitalcookie.girlscouts.org/help/parent-girl w-to-buy-cookies/digital-cookie-
fags/digital-cookie-customer-
support.html
15

©2024 Girl Scouts Heart of the Hudson, Inc. Not for public distribution.


https://digitalcookie.girlscouts.org/help/volunteer
https://digitalcookie.girlscouts.org/help/parent-girl
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What is Digital Cookie?

Digital Cookie is the Girl Scouts' online
platform and mobile app that modernizes
the traditional cookie sale, letting girls
create personalized storefronts to take
online orders, manage sales, learn vital
business skills (like goal-setting,
marketing, and money management), and
connect with customers for both shipped
and in-person deliveries.

Studies show girls who use Digital
Cookie® in combination with traditional
sales often sell more cookies and reach
their goals faster.
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‘ Why should you use Digital Cookie®?

) Studies show girls who use Digital Cookie® in combination with traditional sales often sell
more cookies and reach their goals faster.

Bonus: On your personalized cookie site you can set goals, upload a pitch video, track your

A
progress, and more—all while earning cool cookie business badges and pins along the way. .
A

Take your GIRL SCOUT COOKIE SALE® to the next level with this powerful and versatile

Girl Scout Cookie orders, track purchases and deliveries, and forge a more direct digital
connection with your most valuable customers.

Packed with fun, easy-to-use tools, Digital Cookie® delivers more ways to participate, more

‘ online tool.

When you use Digital Cookie® to supercharge your cookie business, you’ll be able to take
' ways to sell, more ways to buy, and more ways to learn!
\ ¥4

A\VAAVANVANVANVVAJVANYY
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More about Digital Cookie

Here’s how Digital Cookie helps Girl Scouts sell cookies, connect with customers, and track sales and
deliveries:

 Cookie customers pay online, so caregivers have no money to collect or orders to log.

 Customers can choose to have their order delivered locally by the girl, donated or shipped to their
doorstep.

* Caregivers have more control over girl delivery orders with the option to approve or decline those
orders for girl delivery.

* Girls can share a QR code, making it easy to include their storefront on fliers, door hangers, and
more!

* Girls can work with caregivers to share on private social media outlets and practice their digital
marketing skills!

* Troops can use atroop storefront to collect payment at in-person booths.

* Funds from purchases are credited to the troop in eBudde—no finances you need to manage!

* Girls earn special rewards just for using Digital Cookie as part of their cookie business!

©2024 Girl Scouts Heart of the Hudson, Inc. Not for public distribution.
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More Digital Cookie Perks!

Personalized site: Girls can create a personalized storefront to sell cookies online
Mobile app: Girls can use the Digital Cookie app to take payments and manage sales
Goal setting: Girls can set goals and track their progress

Badges and pins: Girls can earn badges and pins for reaching their goals

Business skills: Girls can learn and practice business skills like goal setting, money
management, and decision making

Customer communication: Girls can send emails to invite friends and family to buy
cookies

Delivery options: Customers can choose in-person delivery or direct shipment
Troop leader resources: Troop leaders can manage sales for their troop

Tip sheets: Tip sheets and how-to videos are available

Studies show that girls who use Digital Cookie in addition to traditional sales often sell
more cookies.

19
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« Caregivers will receive a registration access email. If they didn’t get the access email, they
can easily visit digitalcookie.girlscouts.org and click the "Need Help" link.

* Girls can send a welcome email, reminders, and even thank you emails with a custom
salutation through Digital Cookie.

* Girls can customize their storefront with pictures or video.
* Enjoy built-in games and videos.

* Robustreports are available for cookie chairs and caregivers. Track customer details, easily
see order varieties, export to a spreadsheet and more.

* Girls can track their reward progress and make selections!

* Ifyourtroop runs out of cookies, you can get additional cookies from another troop or
cupboard. You can also turn off the girl delivery option for your troop link.

©2024 Girl Scouts Heart of the Hudson, Inc. Not for public distribution. 20



Volunteers Using Digital Cookie via: Web Browser

*All users must register each year before using Digital Cookie.

Registering/Logging into Digital Cookie Link

SU Cookie Chairs/Managers Digital Cookie Link

No Registration Email Link

Troop Dashboard Link Login to Digital Cookie
Please contact Digjtal Cookie Customer Support for assistance.

Troop Dashboard Link Video

Troop Site Links

Troop Booth Orders Link

Approving Troop Orders Link

©2024 Girl Scouts Heart of the Hudson, Inc. Not for public distribution.


https://www.girlscouts.org/content/dam/girlscouts-gsusa/forms-and-documents/cookie/digitalcookie/Volunteer_Login.pdf
https://www.girlscouts.org/content/dam/girlscouts-gsusa/forms-and-documents/cookie/digitalcookie/Troop_Dashboard_Desktop.pdf
https://vimeo.com/1137897368
https://www.girlscouts.org/content/dam/girlscouts-gsusa/forms-and-documents/cookie/digitalcookie/Troop_Site_Links_Desktop.pdf
https://www.girlscouts.org/content/dam/girlscouts-gsusa/forms-and-documents/cookie/digitalcookie/NoRegistrationEmail_Volunteers.pdf
https://www.girlscouts.org/content/dam/girlscouts-gsusa/forms-and-documents/cookie/digitalcookie/SUVolunteerAccess.pdf
https://www.girlscouts.org/content/dam/girlscouts-gsusa/forms-and-documents/cookie/digitalcookie/Troop_PickUp_Orders.pdf
https://www.girlscouts.org/content/dam/girlscouts-gsusa/forms-and-documents/cookie/digitalcookie/DC2016-213.pdf

Volunteers Using Digital Cookie via: App

Apple App Store:

Registering/Logging into Digital Cookie Link

SU Cookie Chairs/Managers Digital Cookie Link

Troop Dashboard: Mobile App Link

Troop Dashboard: Mobile App Video

Troop Site Links for Mobile App

Troop Booth Orders Link

Approving Troop Orders Link


https://www.girlscouts.org/content/dam/girlscouts-gsusa/forms-and-documents/cookie/digitalcookie/Volunteer_Login.pdf
https://www.girlscouts.org/content/dam/girlscouts-gsusa/forms-and-documents/cookie/digitalcookie/SUVolunteerAccess.pdf
https://www.girlscouts.org/content/dam/girlscouts-gsusa/forms-and-documents/cookie/digitalcookie/Troop_Dashboard.pdf
https://vimeo.com/873813931
https://www.girlscouts.org/content/dam/girlscouts-gsusa/forms-and-documents/cookie/digitalcookie/TroopSiteLinks.pdf
https://www.girlscouts.org/content/dam/girlscouts-gsusa/forms-and-documents/cookie/digitalcookie/Troop_PickUp_Orders.pdf
https://www.girlscouts.org/content/dam/girlscouts-gsusa/forms-and-documents/cookie/digitalcookie/DC2016-213.pdf

Caregivers Using Digital Cookie via: App

Apple App Store:

Mobile App for Caregivers Link

Mobile App for Caregivers Video

Mobile App for Cookie Booths Link

Mobile App for Cookie Booths Video

Caregivers Approving Digital Cookie Orders Link

Caregivers Approving Digital Cookie Orders Video
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https://www.girlscouts.org/content/dam/girlscouts-gsusa/forms-and-documents/cookie/digitalcookie/MobileAppCaregivers.pdf
https://vimeo.com/985097912
https://www.girlscouts.org/content/dam/girlscouts-gsusa/forms-and-documents/cookie/digitalcookie/Mobile_App_Booth.pdf
https://vimeo.com/985094368
https://www.girlscouts.org/content/dam/girlscouts-gsusa/forms-and-documents/cookie/digitalcookie/OrderReceived_InPersonDelivery.pdf
https://vimeo.com/873814030

Digital Cookie Support

No Registration Email Link

Forgot Password Link

Digital Cookie Support

Digital Cookie FAQ Link
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https://www.girlscouts.org/en/cookies/how-to-buy-cookies/digital-cookie-faqs/digital-cookie-customer-support.html
https://www.girlscouts.org/content/dam/girlscouts-gsusa/forms-and-documents/cookie/digitalcookie/Forgot_Reset_Password.pdf
https://digitalcookie.girlscouts.org/help/parent-girl?_gl=1*ir2y0c*_ga*MjUyNDI3ODYwLjE3NjgyMzA5Mjc.
https://www.girlscouts.org/content/dam/girlscouts-gsusa/forms-and-documents/cookie/digitalcookie/NoRegistrationEmail_Volunteers.pdf

Digital Cookie in a Nutshell

©2024 Girl Scouts Heart of the Hudson, Inc. Not for public distribution.

Caregivers are responsible for managing the orders that
come in through their Girl Scout’s Digital Cookie site.
Selling cookies online without the exchange of an order
card and cash payment is a safe and easy way to ensure
customers can get the cookies they love from the
comfort of their home. Digital Cookie offers a mobile
app for caregivers to help girls collect orders in-person,
and at cookie booths.

Registered Girl Scouts will be sent an email invitation
at the start of the Cookie Program with a unique link to
set up their account, as well as instructions for
downloading the mobile app and adding their email
contacts.

All users login to their Digital Cookie account using the
URL: https://digitalcookie.girlscouts.org/login All users will
gain access as long as they have completed the following
requirements:

1. Have an active Girl Scout registered for the current Girl

Scout program year

2. Completed the Product Program Agreement

25



Together, eBudde and Digital Cookie
create a more integrated system

for an easier cookie program.






Initial Order refers to the first phase of Girl Scout Cookie orders placed
by a Troop at the beginning of the Cookie Season.

The Initial Order phase helps the troop estimate the total number of
cookies needed for the season, including those for planned booth sales
and individual orders.
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To Place the Initial Order

Go to the “Int. Order” tab. Click on each Girl’s name.
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BB 1600 racave Troops
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Troop Initial Order @

Transachons

Order Card
DOC Girl Del.
Total Order
a v I:l Order Card
Pigs. Ordered
Cases To Order
OthersExtras-Charity

ctions: On %’( Accessibility: Investigate

©2024 Girl Scouts Heart of the Hudson, Inc. Not for public distribution.
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3 4 2 : 2 10 7 16 2 1 0 52

2 2 3 2 5 4 8 2 2 30

0 ‘ 8 o " 3 9 0 3 6 0 49
X = Frnt

(@ Display Settings [, Focus [l B
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To Place the Initial Order

Tab through each column and enter her totals by variety.

1
R I = =T O e R | = |
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Choosing Location/Date/Time for Your Cookie Delivery/Pickup

B Favcnexriex B orsc ) ebudde™vs - Ltte siouie O acous-org-s47201 - sign i

€ C @ % hitpssebudds Q # O @ @ Febunchiovpdae }

O

2024-25 Sales Season ¥ Go To :] m Recent Tasks l

o
* )
@Budde - Jeff Valley Mall Fri (2001) Dashboard Lttt

Dashboard | Contacts | Settings | Reports | Signup Sheet | Pickups | Send Email | Help Center

To schedule an Initial Cookie Delivery,
click onthe Delivery tab to the left of the screen:

Delivery <

Important Messages
Delivery Mgr

Delivery Station Manager

Delivery Stations
Ardsalav Cunhnard (R01C)

. No messages at this time.

e et O ain
€ C R % H n_render Q # O @ @ Febunchioupas
[ Qe @ ne 3 A1 Baokma
[ seorcn Bl Trooa ] [ e ISR Jetr vl . 2001 - Dasnooara~ JNRLIEITRESCREEERET N 10G ouT 4 |

e ) * .

Budde Jeff val ey Mall Fri (2001) Dashboard LM?M
Contacts | Settings. | Reports. | Signup Sheet | Pickups ‘ Send Email Help Center
<
S M T W T F S

Select the locationyou wish to pick up from

then pick a date and time when prompted. ‘

©2024 Girl Scouts Heart of the Hudson, Inc. Not for public distribution.




Preparing for Cookie Delivery

Vehicle Type Case Capacity

Compact Care 1-23
Standard Sadan 20-45
Standard Wagon* 45-70
Standard Pickup** 45-70
SUV/Minivan* 50-100
Standard Van 150-200

*SUVs/Wagons need to have rear seats folded down to reach the case
capacity. Wagons or smaller SUVs like Honda CRVSs, Toyota Rav4s, and Ford
Escapes may hold closer to 50-75 case capacity.

**A standard pickup truck without straps, a tarp, or cap, will hold only around
35-50 cases in the bed.

©2024 Girl Scouts Heart of the Hudson, Inc. Not for public distribution.



What if you Miss Your Cookie Delivery?

* If your Troop misses your scheduled pickup, please contact
Member Care (membercare@girlscoutshh.org) or your Council
Product Sales Specialist right away.

* Please note that delivery trucks are loaded daily and only with
the delivery information scheduled for that day. If you miss your
scheduled date/time, your order will be returned to the
warehouse for further pickup instructions. You may have to pick
up your order there.

35


mailto:membercare@girlscoutshh.org




Overall Rewards are offered at these levels:

35+, 50+, 100+, 125+, 150+,200+, 300+, 400+, 550+, 600+, 700+, 1000+,
1500+, and 2000+ packages.

Number bars are earned beginning at 100+
in increments of 100 packages, up to 1000+

Patches for Booth Sales, Gift of Caring, and Digital Cookie
can be earned as well (see Order Card for details).



©2024 Girl Scouts Heart of the Hudson, Inc. Not for public distribution.

Initial Order Rewards
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2025-26 Cookie
Program Rewards
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Troop Profit

Troops earn $1.00 per package.

If troops attained a PGA of 110 or above during I/O and sold $1,200 or more during the 2025 Fall
Product Sale, they will earn an additional 10¢ per package during initial order.

At the end of the sale, if a troop has a PGA of 150 or more, they will earn an additional 10¢ per
package.

Junior/Cadette/Senior/Ambassador troops and J/C/S/A Juliettes, who attain a PGA of 110 packages
sold during initial order who choose to opt out of physical cookie rewards will receive an
additional $0.10 per package sold during this cookie season.

The maximum proceeds a troop can earn is $1.30.



Place the Initial Order (I/0) Rewards Order

Go to the “Rewards” tab and click “Initial Reward Order.”

©2024 Girl Scouts Heart of the Hudson, Inc. Not for public distribution.



Place the Initial Order (I/0O) Rewards Order

1. Click on the Girl name
2. View and make selections in the next screen if required.

3. Click “Submit” to submit the Troop Initial Order Rewards.

| 29 0 4 T 1 & 1oy ' a LAS @ Ne
L L [ oo | D D e TR

©2024 Girl Scouts Heart of the Hudson, Inc. Not for public distribution.

41






Opting Out

Girl Scout Junior/Cadette/Senior/Ambassador troops and J/C/S/A
Juliettes who attain a PGA of 110 packages sold during initial order
have the opportunity to opt out of the physical rewards in

exchange for additional proceeds.

Troops or Juliettes who choose to opt out of physical cookie
rewards will still earn all patches and instead of physical rewards
and will receive an additional $0.10 per package sold during this
cookie season.

Not for public distribution.



Thank You!

©2024 Girl Scouts Heart of the Hudson, Inc. Not for public distribution.
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