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2025-26 Girl Scout Cookie Season:
Volunteer Kickoff



At Little Brownie Bakers, we do more than bake. We bake a difference 
through our powerful collaboration and shared goals that together, 
become shared successes.

We Bake a Difference TM
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Our 
Partnerships

Our 
People

Our 
Products

We listen and strategically 
innovate to embrace the 

unique needs of our 
councils and their local 

communities.

Care and quality 
are at the heart 
of everything we 

do.

Your success is our 
success, and we're 
with you every step 

of the way.
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Agenda
ÅA Claw -some Season Awaits | Theme & Mascot

ÅFerret Fun for Go -Getters | Rewards & Rallies

ÅThe Season to Explore More | Cookies & Packaging

ÅCapturing More Cookie Customers | Resources

ÅTechnology BFFs | LittleBrownie.com & eBudde TM

ÅBrave, Fierce, Fun Times Ahead | Calendar Planning
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The 2025 -26 Cookie Season is all aboutɎ

that cookie season offers!

booth ideasɎ 

selling strategiesɎ
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Meet our newest BFF, B lack-Footed  Ferret:

Shirley
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Surely, youɅll love the Shirley Theme Graphics
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Ferret Fun for 
Go-Getters

Rallies & Rewards
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Motivational rally activities for a 
brave  & fun  cookie season
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Individual activities will inspire entrepreneurs to:

ÇBuild Brave Booth 
Skills

ÇLearn Fierce Selling 
Strategies on Social

ÇHave Fun & Set 
Goals

Å Learn to confidently connect in -
person with cookie customers

Å Caregivers and Girl Scouts 13+ can 
reach more customers online

Å Activities for troops & individuals 
to help achieve their goals
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Encourages experienced entrepreneurs 
to support new entrepreneurs

Easy education & entrepreneur excitement

New Entrepreneurs Experienced Entrepreneurs

Å Video to encourage returning entrepreneurs 
to support new entrepreneurs

Å 4-chapter mini -series to educate new Girl 
Scouts on program basics: the cookies, building 
a business and connecting with customers

Å Check out NEW Chapter 2: Cookie Lineup 



CONFIDENTIAL & PROPRIETARY

Rewards Lineup!
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The Season to 
Explore More 

Cookies & 
Packaging 
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INTRODUCING a new 
cookie for the core 
lineup Ɏ

EXPLOREMORES !

Inspired by rocky road ice 
cream , these delicious, 
crispy chocolate sandwich 
cookies are filled with a layer 
of chocolate, 
marshmallow, and toasted 
almond flavored crème for 
an incredible taste 
combination in every bite.
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Exploremores  Launch Resources

Fierce Selling Strategies
Share Exploremores  with your followers! 

Use delicious cookie photography ɀ 
customers will be sure to stop scrolling!

Grab customer attention with craveable 
booth signage that includes delicious 

descriptors.

Brave Booth Ideas & Cookie FUN!
Girl Scouts learn ingredient & allergen 

information so they can be a BFF to their 
customers!

See, 
Smell,
Taste

See, 
Smell,
Taste
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Customers can order for direct ship on 2/1 

National start of Girl 
Scout Cookie Season

Jan 6th

Exploremores  national media 
launch will generate billions  

of impressions!

Cookie Finder will host 
Troop Links on 2/1

Customers can order 
Exploremores and support 

your troop  from any zip code!
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High Quality Lineup: High Quality Ingredients

Some varieties may have alternate 
June 2026 Use or freeze by  date:

Å Do-si-dos®

Å Adventurefuls ®

Å Samoas®

Å Thin Mints ®

Å Tagalongs®

Å Trefoils ®
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Customers care about the impact of 
their purchase. This customizable 
booth resource reminds customers that 
their support makes a difference in their 
community.

Use the QR code to direct product 
related questions to: 

Every purchase supports entrepreneurs and 
benefits your local community



LITTLE BROWNIE BAKERS - CONFIDENTIAL FOR INTERNAL USE ONLY

Adventurefuls ® 
New Packaging: 

Å Both the cookie count & package weight remain the same

Å NEW recyclable PET tray 
Å Designed for sustainability & enhanced strength to keep cookies safe
Å Reduces waste and decreases packaging material 
Å Lighter ɀ trucks can carry more product and use fewer resources

Å Pallet quantity increases to 180 cases (carton was 160)

Å Digital Cookie will ship both carton and softpack   

Å 1: Our council is forecasted to receive only softpack  in initial order
Å Subject to change in November (volunteers will be notified if changes occur).

Å 2: Our council will receive both carton and softpack  in initial order
Å Volunteers should ensure accurate case count when receiving. Use pallet 

comparison visual for reference. 
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Ferrero and Little Brownie take our responsibility to establish 
forward -looking sustainability practices seriously by focusing 
on improvements in our operations and actively engaging 
partners across our value chain. 

We consider the environmental impact of all our business 
practices with a focus on the most impactful areas, including 
cookies and packaging , rewards , & printed resources.

Printed ResourcesRewardsCookies & Packaging

Sustainability: Being a BFF to the Planet

We prioritize reusable or 
recyclable individual 

packaging for reward items.

Adventurefuls ® recyclable PET 
tray and less overall material 

leading to less waste.

Simplified 11x17 Order 
Card printed on recycled 

content paper.
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Capturing 
More Cookie 
Customers

Resources
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Cookie customers want:

Convenience

Flexible payments and 
ɈBookmark for later ɉ re-
order reminders make it 
extra easy to stock up.

Entertaining 
Animation

Grab their attention with 
movement through GIFs 
and reels .

Craveable 
Content 

Appealing  graphics 
make them stop scrolling 
on their feed and draw 
them to booths.

To Know their 
Impact

Messaging that their 
purchase supports their 
local community matters. 
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Connecting to Customers with Shares

Ç FOLLOW council and LBB 
social channels

Ç LIKE posts to increase 
popping on feeds

Ç SHARE posts daily to your 
network during season and 
ask followers to share

-----------------------------

Ç Promote the Social Media 
Guide at rallies and troop 
meetings

Ç Reach customers daily by 
popping on their feeds

The average U.S. adult consumes media for 13 hours per day!

Maximize sharing across 
personal networks
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Connecting to Customers with Appeal

No time to create your own post? 

1) Follow @LittleBrownieBakers 

2) Tap ɈShareɉ

3) Embed Digital Cookie link

Ç Use animated content 
to capture attention 
while scrolling

Ç Use deliciously 
appealing images to 
create craveability

Ç Include direct Digital 
Cookie troop or girl 
links

4 of 5 shoppers report they prefer shopping on social!


