2025-26 Girl Scout Cookie Season:

Volunteer
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We Bake a Difference ™

At Little Brownie Bakers, we do more than bake. We bake a difference

through our powerful collaboration and shared goals that together,
become shared successes.
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BAKERS.

Agenda

A A Claw-some Season AwaitS | Theme & Mascot

A Ferret Fun for Go -Getters | Rewards & Rallies

A The Season to Explore More | Cookies & Packaging
A Capturing More Cookie Customers | Resources
A Technology BFFs | LittleBrownie.com & eBudde ™

A Brave, Fierce, Fun Times Ahead | calendar Planning
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DENS

Black-footed ferrets live in prairie dog
dens in the American grasslands
and prairies.

PLAYFUL

Black-footed ferrets are flexible, love to
wrestle and play chase. They are also
excellent climbers.

Little Ernownie

BAKERSe

The black-footed ferretisone -

of North America's most endangered
animals, meaning there are not many
of them in the wild. it's a good thing

& they are so brave.

COMMUNICATION

Black-footed ferrets are known for their
squeaks, hisses and chatter. They also
use dance to communicate.

BUSINESS

A group of ferrets is called a business.
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Ferret Fun for
Go-Getters

Rallies & Rewards
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Motivational rally activities for a
brave & fun cookie season (@
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Individual activities will inspire entrepreneurs to:

& Build Brave Booth & Learn Fierce Selling & Have Fun & Set
Skills Strategies on Social Goals

A Learn to confidently connectin - A Caregivers and Girl Scouts 13+ can A Activities for troops & individuals
person with cookie customers reach more customers online to help achieve their goals

Customer Education — Play It Out ‘ Digital Marketing Goal Setting — Motivational Book

Customer conversation cards Motivational messages

Ask Girl Scouts to decorate

several envelopes and fill

each with a motivational

message. Glue each envelope

together to make a goal book.

3 When a milestone is reached,

Follow, Like, Share Dance: Girl Scouts can read fhe
message to stay motivated to
reach their goal.

This activity will help Girl Scouts get more comfortable with the in-person
customer interaction. Girl Scouts will develop conversation skills through
role play.

Supplies:

- Customer Role Play Cards

* Timer or stopwatch (optional)

* Props (optional): cookies, donation jar, QR code signs, phone, credit card For younger Girl Scouts that are

not online, just have fun with this 5 S
group dance that is truly social. Optional: Girl Scouts can
swap messages with other

Now, we Follow in a line. il
jow, we Follow in a line. Girl Scouts at the rally.

Content Creator: Girl Scouts can use the bakery-themed graphics 1's Cookie Season.
or virtual backgrounds on LittleBrownie.com to create a fun, professional PR Supplies:
video. Have Girl Scouts write their pitch on cue cards and include their goals. Two thumbs up. * 4 Envelopes
Girl Scouts should remind customers to bookmark digital cookie links for R o * Glue Stick

easy reorders and use their donation heart craft as a video prop. 3;: E‘:e’ x:“' Soutie: * Markers \ﬁiﬁr >

Volunteers, or older Girl Scouts can assist with recording. Provide the video Now v cin * Te_!nm
t i i i igi ie? i i + Scissors and order forms
0 caregivers to share on social media or on Digital Cookie! And bust this thyme. : and order forms
Share your voice, 2 are other great
1t's Cookie Time! resources to help
Girl Scouts track
and reach their
Little Brownie Erownie =

BAKERS.
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Easy education & entrepreneur excitement

CHAPTER I

WELCOME

New Girl Scout "ookie Entrepreneurs

New Entrepreneurs

A 4-chapter mini -series to educate new Girl
Scouts on program basics: the cookies, building
a business and connecting with customers

A Check out NEW Chapter 2: Cookie Lineup

Experienced Entrepreneurs

A Video to encourage returning entrepreneurs
to support new entrepreneurs

(LittleBrownie.com), n
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Rewards Lineup!
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The Season to
Explore More

Cookies &
Packaging
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INTRODUCING a new
cookie for the core
lineup Y

EXPLOREMORES'!

Inspired by rocky road ice
cream , these delicious,
crispy chocolate sandwich
cookies are filled with a layer
of chocolate,

marshmallow, and toasted
almond flavored créeme for
an incredible taste
combination in every bite.
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Exploremores ™ Launch Resources

Brave Booth Ideas Fierce Selling Strategies & Cookie FUN!
Grab customer attention with craveable Share Exploremores ™ with your followers! Girl Scouts learn ingredient & allergen
booth signage that includes delicious Use delicious cookie photography z information so they can be a BFF to their
descriptors. customers will be sure to stop scrolling! customers!

CHAPTER 2:

GIRL SCOUT COOKIES'

girtscous® | Lt Brcume
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00080 : xploremores — :
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P Exploremores

toasted almond

erofairy | . grigpy bite of sandwich
n cookie followed by soft

Exploremogas:

- (LittleBrownie.com)t
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Customers can order for direct ship on 2/1

. P
girl scouts

Find Cookies x

Exploremores™ available now!

Go
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High Quality Lineup:  High Quality Ingredients

CLittIeBrownie.com)t

. . / ; -|. . W 0
2025-2026 Girl Scout Cookies® & s *
All our cookies have... .
= NO High-Fructose Corn Syrup 5' . :
M _The YYorld s Most FlaV orful Lmeup - NO Partially Hydrogenated Oils (PHOs) g 2 : =
. x::::::::::ﬁds:iﬁmf |! :i» = Zero Grams Trans Fat per Serving 'c -
: :i‘?;:g::;:;i(‘:ass&lance)Pmon ?‘: * RSP0 Certified (Mass Balance) Palm 0il E.‘
* Halal Certification .
Adventurefuls® -reitoos Lemon-Ups*
NATURALLY FLAVORED WITH OTHER NATURAL FLAVORS
e o e S
Approximasely 38 cookies per 9 oz. pkg.
o = \’ NO ARTIFICIAL FLAVORS @
1 C" ‘ ,\ = MADE WITH NATURAL FLAVORS @ Y
d =]
é REAL COCOA @ [ ]
BRlONES /' MADE WITH VEGAN INGREDIENTS
mastem e NN s, - =
Approximasely 15 cookies per 73 2. pig. mebmwum - o GLUTEN-FREE
Q KOSHER CERTIFIED @o @©@o | @o @b @o
Mnum:s- i | Bt mor Toffee-tastics - rimn o - JOUN012026
—— P Some varieties may have alternate | 1729--25
mmsuqmpwenmt ]8 ‘3 ]

Apptoximaiely 30 cooldes per 9 oz. pkg.
@

June 2026 Use or freeze by date:

trefoils.

Scout Cookjes™ only from gj

open here

A Thin Mints® A Do-si-dos®
A Tagalongs® A Adventurefuls ®
A Trefoils® A Samoas®
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Every purchase supports entrepreneurs and

benefits your local community

Your Council Logo Here

cirl Sﬁggs
Your Purchase qroceeds

Supports Me

stay local:
Your Purchase
Supports Me

Your image here

Scan for product
information:

Scan for product
LittleBrownie.com

information:
LittleBrownie.com

5 Girl Scouts of the USA. ¥, ™ & © 2025 Ferrero Group. All Rights Reserved.
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Customers care about the impact of
their purchase. This customizable
booth resource reminds customers that
their support makes a difference in their
community.

Use the QR code to direct product
related questions to: (l_ittleBrownie_com;




Adventurefuls @
New Packaging:

adventurefuls”

Indulgent brownie-
inspired cookies with

N caramel flavored
creme and a
hint of sea salt

DT eSYINVE
MMV, ]

A Both the cookie count & package weight remain the same

A NEW recyclable PET tray

A Designed for sustainability & enhanced strength to keep cookies safe

Carton [Disconunued]

A Reduces waste and decreases packaging material 48"

A Lighter z trucks can carry more product and use fewer resources

A Pallet quantity increases to 180 cases (carton was 160)
A Digital Cookie will ship both carton and softpack T [ [
_— : . 16 PER LAYER 18 CASES PER LAYER
A 1: Our council is forecasted to receive only softpack ininitial order 10 HIGH 10 HIGH
160 CASES 180 CASES

A Subject to change in November (volunteers will be notified if changes occur).

A 2: Our council will receive both carton and softpack ininitial order
A Volunteers should ensure accurate case count when receiving.  Use pallet
comparison visual for reference.
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Sustainability:  Being a BFF to the Planet ===~ |

Girl Scout Cookie Program
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forward -looking sustainability practices seriously by focusing
on improvements in our operations and actively engaging

partners across our value chain. /27
We consider the environmental impact of all our business

practices with a focus on the most impactful areas, including (L'ttIEBrown'e-Com}
cookies and packaging ,rewards , & printed resources.

Ferrero and Little Brownie take our responsibility to establish 7

ring reven

Adventurefuls @ recyclable PET We prioritize reusable or Simplified 11x17 Order
tray and less overall material recyclable individual Card printed on recycled
leading to less waste. packaging for reward items. content paper.



Capturing
More Cookie
Customers

Resources

TR AN




Cookie customers want:

Entertaining
Animation

Grab their attention with
movement through GIFs

and reels .

ORDER NOW

Bookmark for later

Little ‘Erownie

Convenience

Flexible payments and
JBookmark for later } re-
order reminders make it
extra easy to stock up.

CONFIDENTIAL & PROPRIETARY

Craveable
Content

Appealing graphics
make them stop scrolling
on their feed and draw
them to booths.

To Know their
Impact

Messaging that their
purchase supports their
local community  matters.
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Connecting to Customers with Shares

& Maximize sharing across
girl scouts personal networks

Little Grownie G FOLLOW council and LBB

BAK:-RSs .
social channels

SOCIAL | © orie

SHAREposts daily to your

FOELOW LlKE SHARE GU'DE ¢ network during season and

ask followers to share
, S

» & - X,
- - b §

- Tips and tricks |
= for volunteers,
':,.,

b caregivers, and C Promote the Social Media
54 A y entrepreneurs Guide at rallies and troop
s My | to reach more meetings

i
cookie customers.

> C Reach customers daily by
popping on their feeds

#,™ & © 2025 Girl Scouts of the USA. #, ™ & © 2025 Ferrero Graup. All Rights Reserved.

The average U.S. adult consumes media for 13 hours per day!
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Connecting to Customers with Appeal

C Use animated content
to capture attention
while scrolling

C Use deliciously
appealing images to
create craveability

C Include direct Digital
Cookie troop or girl
links

No time to create your own post?

1) Follow @LittleBrownieBakers
2) Tap3d Sharei
3) Embed Digital Cookie link

4 of 5 shoppers report they prefer shopping on social!




