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Digital Cookie 5.0

Why participate 1 n DIgltas
card enough?



Digital Cookie users gain the 5 Skills at
greater rates than non-users.

A GSRI conducted surveys of girls 5 Skills Mean Score, by Digital Cookie Use

from DC councils at the end of the aig 42
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with statistical significance for -
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‘ Sources: GSRI Voice of the Customer survey, April 2016



The average digital order size was 6.5 boxes,
compared to 4.0 for traditional sales.

Average Order Size was greatest for
Shipped and Donated orders on DC 3.0

7.55

6.55 6.39 6.61
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Overall Shipped Girl Delivery Donation Cookies in
Hand

Packages Per Order
ORNWMAMOUOON®

Order sizes include donated boxes combined with each delivery type.
‘ Source: 2017 Season End Digital Order Card Sales Extract



Digital Cookie 5.0

How do | get started?



4 Easy Steps
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4 Easy Steps to Get Movin’ with the Digital Cookie: Platform!
This cookie season superpower your sale by expanding your efforts from the booth to

the web. Why?

7 Because adding online and mobile channels to your sale can help you

reach more cookie fans than you ever imagined. That's right! With the Digital Cookies
platform you can market everyone's favorite cookies-with-a-purpose to customers
down the block or across the country from the comfort of your couch. AWESOME.

Here are 4 easy steps to jump into the fun, and slay those cookie sale goals like a true cookie boss!

o Register

Sign up to use the Digital Cookie®
platform, look for your Digital
Cookie® registration emnail. If you
can't find it, contact your council
for details.

9 Set Up Your Site

In just a few minutes, you can
set up your sale goal, share
your cookie story, and upload
a fun picture or video. Then
you're ready to save, review,
publish, and...done!

e Invite Customers

Manage your cookie customer
list and easily send ready-to-
use emails inviting people to
support your sale. You can also
promote your personalized
cookie site link on Facebook
with friends and family.

See how close you are to reaching
your goal by tracking the number
of boxes sold and orders placed,
as well as sales by delivery type
and cookie variety. You can even
include offline sales to see your

Sell on the go with the Digital Cookie Mobile App!

Download is FREE.
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Step 1-Register

Subject Registerfor the Digital Cookie platform today

1/18/19-Parent Registration email sent Create Password/Login with password

Create your New Digital Cookie Password Log in to Digital Cookie
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View Safety Video/Approve Terms and Condltlons/Safety
Pledge

Dear Angela,

It's our favorite time of year—Girl Scout Cookie season!

Don't miss out on an incredible opportunity to help your girl superpower her
sale like never before by adding the Digital Cookie® platform to her
traditional sales. Because the more she sells, the more she will earn, learn,
grow, and practice leadership the Girl Scout way—helping her achieve her
goals and get amazing things done. It's all part of the magic of participating
in the largest girl-led entrepreneurial program in the world!

Spend more time together, and sell to eager cookie fans near and far. It's
easy and super convenient.

And remember, safety firstl When your girl sells cookies online, please have
her follow these important guidelines:

Select View/Register Girls,

information, Digital Cookie site link, or other cookie sales information
on public websites or with news outlets. Select Login View

* Keep any cookie social media marketing activities to accounts set to
“private.”

What role wauld you like ta log in as?
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Step 2-Setup Your Site

2a. Sales Target/Offline Sales 2b. Cookie Story 2c. Photo/Video

v
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the money you ean from sefing cooties.
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S R Se—— =
— [ =3
W Oniine Sales 0 - o e el
| prosreemm—" I
. .

2d. Approve and Publish —




