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Digital Cookie 2019

Parent & Troop Training



Girl Scouts Heart of the Hudson
Customer Care
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Phone:  855-232-4744

Email:  customercare@girlscoutshh.org

mailto:customercare@girlscoutshh.org


Digital Cookie 5.0
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Why participate in Digital Cookie?  Isn’t the order 

card enough?
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Goal Setting Decision Making Money Management People Skills Business Skills

Did Not Use Digital Cookie Used Digital Cookie

• GSRI conducted surveys of girls 
from DC councils at the end of the 
season.

• Girls answered questions about 
the 5 skills on a five-point scale.

• On average, girls who participate 
in the cookie sale are developing 
the 5 Skills. 

• Mean scores for Digital Cookie 
users are higher for all 5 skills, 
with statistical significance for 
People Skills and Goal Setting –
girls are developing these skills at 
slightly greater rates. 

Sources: GSRI Voice of the Customer survey, April 2016



5Source: 2017 Season End Digital Order Card Sales Extract 

Order sizes include donated boxes combined with each delivery type.
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Digital Cookie 5.0
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How do I get started?



4 Easy Steps
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Step 1-Register
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1/18/19-Parent Registration email sent Create Password/Login with password

View Safety Video/Approve Terms and Conditions/Safety 
Pledge

Select View/Register Girls

Sender: “Girl Scout Cookies” 
<email@email.girlscouts.org>

Subject: Register for the Digital Cookie platform today



Step 2-Setup Your Site
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2a. Sales Target/Offline Sales 2b. Cookie Story 2c. Photo/Video

2d. Approve and Publish



Step 3-Invite Customers (when cookie sales start)
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Add or import customers Send one of three marketing emails

OR

Copy URL and email 
or share link (friends 
and family only)



Step 4-Track Your Goal
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Don’t forget to update offline sales!



See the Results: Cookie Orders Tab
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All OrdersApprove In-Person Delivery Orders



Registration Issues-Self Help
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https://digitalcookie.girlscouts.org

https://digitalcookie.girlscouts.org/


Getting to Registration Success

1. Check Spam/Junk/Promotions
2. User requests a registration email

Can’t find the email?

Go to this URL:
https://digitalcookie.girlscouts.org



Getting to Registration Success

If that doesn’t work, user should go to “verify Digital Cookie Information”



Getting to Registration Success

User selects the council



Getting to Registration Success

Then fill out the info of the girl you are trying to get registered

If it doesn’t match anything on file, a 
message pops up



Getting to Registration Success

If the girl is in DOC, the information appears



Getting to Registration Success

If the details aren’t correct, parent can 
update the details

Note! If user is also a volunteer, they can 
not update their details here



Getting to Registration Success

Parent can then update some details

Warning if more than one girl will be updated



Digital Cookie 5.0
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Mobile App



Mobile App-Share My Site
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Mobile App-Sales/checkout
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Mobile App-Checkout
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More Program in Digital Cookie
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Digital Order Card:Badges
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Digital Order Card-Games and Videos
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Customer View
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Customer View-Email
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Customer View
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Customer View
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Digital Cookie Shipping
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• Don’t make the decision for your customers, the answer is always no unless you ask.
• Customers want the cookies and are willing to pay shipping
• They have the option to not purchase shipped and still donate-that is more sales than not asking

Package 
Bracket

DOC 5.0 
Consumer
Charged Flat Fee

4-6 $9.25

7-8 $10.25

9-10 $12.25

11-12 $14.25
For 13+ pkgs, the flat rate will start over. (eg, 16 packages = $14.25 + $9.25)

$5.00 surcharge to orders shipping to Hawaii, Alaska, Puerto Rico, APO/FPO, and US Virgin Islands
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THANK YOU for making a difference for girls.



Troop Leader
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Troop Leader/SU View-DOC Dashboard
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Metrics



Troop Leader View-DOC Dashboard
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Troop Leader Views-eBudde
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Shipped Order

Delivery Order

No 
Inventory

Payment 
Credited



Troop Leader/SU Views-eBudde
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Sales ReportsDeposits Tab
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THANK YOU Leaders for making a difference for 
girls.


