
 

Why Girl Scouts?  L Ŏŀƴ ƻƴƭȅ ƛƳŀƎƛƴŜ Ƙƻǿ WǳƭƛŜǘǘŜ DƻǊŘƻƴ [ƻǿ ǿƻǳƭŘΩǾŜ ŀƴǎǿŜǊŜŘ ǘƘŀǘ 
question 100 years ago.  Perhaps she would have said that every girl needs to enjoy oppor-
ǘǳƴƛǘƛŜǎ ǘƘŀǘ ŀƭƭƻǿ ƘŜǊ ǘƻ ǊŜŀŎƘ ƘŜǊ  Ŧǳƭƭ ǇƻǘŜƴǘƛŀƭΦ  tŜǊƘŀǇǎ ǎƘŜ ǿƻǳƭŘΩǾŜ ǎŀƛŘ ǘƘŀǘ ƎƛǊƭǎ Ƴŀǘπ
ter and that if girls were encouraged to explore beyond the boundaries of their time, they 
could be leaders and help change their world. 

L ƻŦǘŜƴ ƎŜǘ ŀǎƪŜŘ ǘƘŀǘ ǎŀƳŜ ǉǳŜǎǘƛƻƴ ǘƻŘŀȅΧ²Ƙȅ DƛǊƭ {ŎƻǳǘǎΚ  L ŀƴǎǿŜǊ ǿƛǘƘ ŎŜǊǘŀƛƴǘȅ ǘƘŀǘ 
for 100 years Girl Scouting has provided girls with more ways to learn and lead than any 
ƻǘƘŜǊ ƻǊƎŀƴƛȊŀǘƛƻƴΦ  ¢Ƙŀǘ ǘƘŜ DƛǊƭ {Ŏƻǳǘǎ ǎŀȅ άȅŜǎέ ǘƻ ŜǾŜǊȅ ƎƛǊƭ ƴƻ ƳŀǘǘŜǊ ǿƘŀǘ ǘƘŜƛǊ ōŀŎƪπ
ground and that  the Girl Scouts have shaped leaders for today and the future.  

As a Girl Scout parent and connected volunteer, you know that Girl Scouting helps ordi-
nary girls do extraordinary things.  Girl Scouting gives girls the  valuable tools of  courage, 
confidence and character;  they take it from there  and makes a difference in the world. 

Without the support of community-spirited adults such as yourself, we cannot provide the 
programs and services we currently offer our 32,000 girl and 15,000 adult members here in 
the lower Hudson valley.  Likewise, we need the financial support of each  and every family 
if Girl Scouts Heart of the Hudson is to remain financially strong.  For that, we need your 
help! 

During the Family Annual Giving campaign, as you reach out to troop chairs and member 
families, please emphasize the importance of each family making as generous a donation to 
Girl Scouts Heart of the Hudson as they possibly can.  Help them realize that all Family An-
nual  Giving donations, large and small, make a big difference to the vitality of the council. 

Explain that it costs the council approximately $210 per year to serve each individual girl.  
Explain that their donation will provide valuable operating funds, enabling our council to 
offer girls a broad selection of programs, well-maintained camping facilities, trained adult 
leaders and advisors, and STEM programming.  And, explain that their donations help girls 
make real differences in their community, and so much more. Without the financial  sup-
port of member families, we may need to  make tough decisions about the services  and 
programs we can provide. 

Girl Scouts is, as it always has been for over  100 years, the organization best positioned to 
offer girls the tools they need to be successful leaders now and throughout their lives.  

On behalf of Girl Scouts Heart of the Hudson, the board, and staff, I thank  you for volun-
teering to help bring this important message to the families in your community.   It is only 
with the help of volunteers like you that we will be able to make this campaign a success. 

  ¢Ƙŀƴƪ ȅƻǳ ŦƻǊ ȅƻǳǊ ǘƛƳŜΣ ƛƴǎƛƎƘǘΣ ŀƴŘ ŘŜŘƛŎŀǘƛƻƴΦ    ²Ŝ ŎƻǳƭŘƴΩǘ Řƻ ƛǘ ǿƛǘƘƻǳǘ ȅƻǳΗ 

 
 

Pamela I. Anderson 
Chief  Executive Officer 
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What is the Family Annual Giving Campaign? 

The Family Annual Giving Campaign is an opportunity for families, friends, and supporters  of Girl 
Scouts to make an unrestricted financial contribution directly to Girl Scouts Heart of the Hudson.  This 
organized, council-wide request for financial contributions helps to underwrite the cost of providing 
the Girl Scout program to every girl member in our council. It is a way that parents and adult support-
ers can tangibly express their belief in the value of Girl Scouting and make a difference in the lives of 
girls. 
 
Family Giving is a  parent, guardian, family member, or supporter making a conscious decision to 
make a financial gift.  Each family must make their own decision regarding the amount that works 
best for their family.   No one believes in the potential of a girl more than her family. It is her family 
who invests in her every day, through guidance, sharing of values, and the moral, physical, and finan-
cial support necessary to ensure she grows into a confident, courageous young woman. Girl Scouts 
Heart of the Hudson, Inc.  shares this vision and offers the Girl Scout Leadership Experience to girls, 
helping them discover their full potential, using their knowledge and skills to discover the world, con-
nect and team with others, and take action in their  communities on issues they care about. 
 
The Family Giving Campaign is  more than a straight solicitation of money.  As a not-for-profit organi-
zation,  a portion of our income must come from membership and public  support.   The Family Annual 
Giving Campaign reaches out to the families that it serves to ask for that public support.   
  

What Family Annual Giving is NOT! 
!ǎ ȅƻǳǊ ǎŜǊǾƛŎŜ ǳƴƛǘΩǎ CŀƳƛƭȅ !ƴƴǳŀƭ DƛǾƛƴƎ /ƘŀƛǊ ƻǊ ǎǳǇǇƻǊǘ ǘŜŀƳ ƳŜƳōŜǊǎΣ  ȅƻǳ ŀǊŜ ŎƘŀǊƎŜŘ  

with helping to set the tone of the campaign and to help reinforce the proper guidelines  
for each campaign.   

 
Please discourage the following activities as part of the Family Giving campaign. While some are ways 
to increase service unit funds ς none of them should substitute for Family Annual Giving.  Please  
ŜƴŎƻǳǊŀƎŜ  ŜŀŎƘ ŦŀƳƛƭȅ ǘƻ ǘƘƛƴƪ ŀōƻǳǘ  Ƙƻǿ  ƳǳŎƘ DƛǊƭ {ŎƻǳǘƛƴƎ  ŀŘŘǎ  ǘƻ ǘƘŜƛǊ ŘŀǳƎƘǘŜǊΩǎ ƭƛŦŜ  ŀƴŘ  
then to make a financial decision to support  the council.   

 
 

 

Your message must remain clear:   
We need the direct financial support of every family who has  a daughter(s) in Girl Scouting.  

The target donation amount is $35 per enrolled Girl Scout  
or the amount her family can best afford. 
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¶ A girl-led fundraiser is not  Family Annual Giving. 
¶ A leader donating  troop funds on behalf of  each girl is not  Family  Annual Giving. 
¶ A collection jar at an event is not Family Annual Giving. 
¶ Adding on a small  entrance fee at an event is not  Family Annual Giving. 



_______________________ Service Unit 
2013-2014 Family Giving Campaign Timeline 
Be prepared  τ plan the  action dates for your campaign.    

Please Conduct Your Campaign Between October 1st and December 31, 2014 
Please send a completed copy of this form to the Fund Development Department by October 31, 2013. 

 DATE ACTIVITY 
   Remember To Discuss Campaign Specifics With Your Service Unit Manager (SUM). 

    Set the start and end dates of the your campaign. Set the start date after your Troop Chair train-
ing dates.  The whole campaign should take 4-6 weeks, depending on the size of your service unit.  
Allow  2-3 weeks for families to make a donation and give their donation back to troop chairs - be 
mindful of troop meeting schedules/holidays.    

   Dates you and/or the SUM will discuss importance of Family Annual Giving with Troop Leaders at 
leader meetings and via emails targeted to leaders before and during the campaign.   Use talking 
points on pages 4 &  5.  1.____________     2. ___________  3.  _____________ 

    In advance, set three dates for emails/reminders  to leaders encouraging their discussion with par-
ents on importance of  Family Annual Giving.   1._________    2._________    3._________ 

          5hbΩ¢ ²!L¢τSTART NOW   
Announcement/Email to all Troop Leaders to request names of  Individual Troop Chairs. You 
need to know who the Troop Chairs will be before your campaign starts.  So ask early before your 
campaign begins.  You will need to train your Troop Chairs on the way you will run the campaign 
and let them know what you want them to do.  The Troop Chairs will be your link within the troop 
to help you deliver  the message of family  giving.   

You Need to Know their name ς address - email - and telephone number.  
Keep a list. Make sure each troop  has a designated Troop Chair -  Speak with your SUM & Troop 

Leader if no one is designated from each troop.    

  Email the Troop Chairs the dates(s) of your Family  Giving training meeting(s).  Try to make them 
at a time when most can attend.  If a Troop Chair cannot attendτplease try to set an alternate 
date to meet with her/him individually.  This is an important campaign and we need each troop to 
participate.   

   Date of  Family Annual Giving Meeting with Troop Chairs (must communicate date directly to   
individual Troop Chairs -  copy the Troop Leaders so they are informed).  At the meeting: 
 1.  Distribute a supply of Family Campaign Donation Brochures for each troop family,  
 2.  Use talking points on pages 4 & 5  -  create info sheet you can give each Troop Chair, 
 3.  Give Troop Chairs  an email address so they can reach you with questions, 
 4.  Ask Troop Chairs not to open family envelopesτdonations are private and must not be dis-
cussed with Troop Chair or within  the service unit, 
 4.  Make the dates donations should be returned very clear. 

   Date to Send Email Reminders to Troop Chairs (ask them to remind families to donate, and to re-
mind families when to return envelops to chairs). 

   Date by which Troop Chairs  should return Family  Annual Giving Campaign envelopes to you. 

   Make Deposits Into TD Bank as you receive information   

   Send material to council Fund Development Department -  deposit slips, family donation bro-
chures, credit card sheets, bookkeeping forms, etc. 
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Talking Points 
Your message must remain clear:   

 

We need the direct financial support of every family who has a daughter(s)  in Girl Scouting.  
Share these messages with families to show how crucial their financial gifts  

are to Girl Scouts Heart of the Hudson, Inc. (GSHH). 
§ The Family Campaign is  more than a straight solicitation of money.  As a not-for-profit organization,  a 

portion of our income must come from membership and public  support.   The Family Giving Campaign 
reaches out to the families that it serves to ask for that public support.   

 

§ Girl Scouts Heart of the Hudson (GSHH) serves over 32,000 girl and 15,000 adult members  in Dutchess, 
Orange, Putnam, Rockland, Sullivan, Ulster, and Westchester counties.  

 

§ Girl Scouts Heart of the Hudson, Inc. provides the leadership programming and development              
opportunities necessary to guide and shape today's girls into the women our global society needs and 
will depend on.   

§ The vast majority of the dollars GSHH spends each year goes directly to support the mission of servicing 
girls through Girl Scout programs.  Management, general operating, and fundraising expenses are a 
small percentage of resource allocations. 

§ Girl Scouts Heart of the Hudson relies on philanthropic contributions from individuals and grants from 
corporate and private foundations, as well as support from public entities.  

§ Your donations support: 

ß Maintenance of 19 properties including:  6 camps and outdoor educational facilities, 5 regional 
offices, shops and training facilities, and 8 Girl Scout houses; 

ß Lifetime memberships for Gold Award recipients; 

ß Financial assistance to girls for membership, uniforms, program supplies, and camperships to 
send girls with financial need to  summer camp; 

ß Girl and adult volunteer leadership training. 

ß ¢ƘŜ ŎƻǳƴŎƛƭΩǎ ŀōƛƭƛǘȅ ǘƻ ƻŦŦŜǊ ƎƛǊƭǎ ŀ ōǊƻŀŘ ǎŜƭŜŎǘƛƻƴ ƻŦ ǇǊƻƎǊŀƳǎ ƭƛƪŜ {¢9aΣ ǊƻōƻǘƛŎǎΣ ŀƴŘ ŦƛƴŀƴŎƛŀƭ 
literacy;  help girls make real differences in their community;  and so much more.  

§ As a Girl Scout parent, you know that Girl Scouting helps ordinary girls do extraordinary things.   Girl 
Scouting gives girls the valuable tools of  courage, confidence and character;  they take it from there 
and makes a difference in the world. 

§ What your daughter receives from Girl Scouts is invaluable.  Without the financial  support of mem-
ber families, GSHH may need to  make tough decisions about the services  and programs provided. 

§ All Family Annual  Giving donations, large and small, make a big difference to the success of the council. 
Girl Scouting lasts the whole year, and the impact of Girl Scouting lasts a lifetime. 

§ Please consider making a $35 or more donation per registered  Girl Scout. 

Making an online donation is easy  -  donate securely at:  www.girlscoutshh.org/support-us 

5ƻƴΩǘ ŦƻǊƎŜǘ ǘƻ ŀǎƪ ȅƻǳǊ ŜƳǇƭƻȅŜǊ ƛŦ  ǘƘŜȅ Ŏŀƴ ƳŀǘŎƘ ȅƻǳǊ ŘƻƴŀǘƛƻƴΦ  
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²Ƙȅ ŀǎƪ ǇŀǊŜƴǘǎΚ ²Ƙȅ ŘƻƴΩǘ ȅƻǳ ŀǎƪ ŎƻǊǇƻǊŀǘƛƻƴǎ ŀƴŘ ŦƻǳƴŘŀǘƛƻƴǎ ƛƴǎǘŜŀŘΚ  We do ask 
corporations and foundations for support. However, these major donors always ask if 
our membership base families are giving to their full capacity to demonstrate full com-
mitment. Foundations and corporations give after we give. 

 

We paid the membership fee for our daughter to join and our daughter pays troop 
dues.  Where does that money go?  The membership fees paid at the time of registra-
tion go directly to Girl Scouts of the USA, which provides activity insurance, program and 
management support to the council. Troop dues remain within the troop and are used to 
support trips, travel and expenses of the troop. Registration fees and troop dues are not 
used to support council services. 

 

²Ŝ ōǳȅ DƛǊƭ {Ŏƻǳǘ ŎƻƻƪƛŜǎ ŀƴŘ ǎǳǇǇƻǊǘ ǇǊƻŘǳŎǘ ǎŀƭŜǎΣ ŘƻŜǎƴΩǘ  ǘƘŀǘ Ŏƻǳƴǘ ŦƻǊ ƻǳǊ 
άǎƘŀǊŜέ ƻŦ ǎǳǇǇƻǊǘΚ  Thank you for supporting our very necessary Girl Scout sale pro-
grams. As you know, by participating in these programs, girls learn presentation skills,  
money management, goal setting and budgeting. The council is working hard to expand 
sources of income by applying for grants and foundation support and is looking for ways 
to build its endowment fund to secure our future. As a public charity, one-third of our 
support should come from contributions or receipts from activities related to our exempt 
function. Sales of products do not count towards this requirement so the ongoing finan-
cial support of our member friends and families is vital. 

 

aȅ ŘŀǳƎƘǘŜǊ Ǉŀȅǎ ǘƻ ǇŀǊǘƛŎƛǇŀǘŜ ƛƴ ŀ ŎƻǳƴŎƛƭ ŜǾŜƴǘΦ 5ƻŜǎƴΩǘ ǘƘŀǘ ƘŜƭǇ Ǉŀȅ ŦƻǊ ǘƘŜǎŜ ǎŜǊπ
vices?   Yes, but there are many costs associated with all events ς such as food, program 
activity supplies, and site rental fees. These items far exceed the fee paid by the girl and 
her family. Also, there are less obvious costs ς such as administrative, security, postage 
and printing. 

 

My daughter or troop does not utilize the camp properties. Is my support necessary? 
Yes. The council relies upon the support of every Girl Scout family to sustain the total 
program which also includes the management and maintenance of all of its facilities and 
properties. 

 

L ƎƛǾŜ ŀ ƭƻǘ ƻŦ Ƴȅ ǘƛƳŜ ŀǎ ŀ ǾƻƭǳƴǘŜŜǊΦ LǎƴΩǘ ǘƘŀǘ ŜƴƻǳƎƘΚ  The gift of time is invaluable. 
We appreciate it and Girl Scouts Heart of the Hudson could not survive without it! You, 
as a volunteer, provide what money cannot buy. And, as a volunteer, you are demon-
strating that you believe in the value of Girl Scouting. But the council cannot continue to 
serve you and our girl members, as well as meet its overall operating expenses, without 

your financial support. 
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DID YOU 

KNOW! 

FREQUENTLY ASKED QUESTIONS 

 

 
 

Your  
support 
makes a 

difference 
in the lives 

of girls. 

InVest 

 in the 

Growth of  

Girl Scouting 

 

 



WE ARE STAYING GREEN!! 

All Training Materials & Campaign Pieces 
can be found online. 

http://www.girlscoutshh.org/support -us 
Service Unit Family Giving Chair  

Troop Chair  
Family  Annual Giving Campaign   

Local Business Campaign   &   Special Events Campaign 

DUTIES & RESPONSIBILITIES 
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2013 - 2014 Family & Supporter Giving Campaign 

Dear Girl Scout Family,  

As a Girl Scout parent, you know that Girl Scouting helps ordinary girls do extraordinary things.  

You already see that in your daughter.  You know that together we get a girl started on her path, and 

she takes  it  from there.  

What you may not know is how crucial your financial support is to Girl Scouts Heart of 

the Hudson, Inc. (GSHH) ς the council that helps her do all the won-

derful things you have wit- nessed.  

It costs the 

council ap-

proximately 

$210 per 

year to serve 

each individual 

girl.  Your dona-

tion will pro-

vide valuable 

operat- ing 

funds, enabling 

our council to offer girls: a 

broad selection of programs, well-maintained 

camping facilities, trained adult leaders and advisors, STEM pro-

gramming, the opportunity make real differences in their commu- nity 

and beyond and so much more. Without the finan- cial 

support of member families, Girl 

Scouts Heart of 

the Hud- son may need 

to  make tough decisions about the ser-

vices  and programs it can provide. 

Your Family Annual Giving gift is an investment in something close to home and close to 

your heart: your daughter.  Your gift benefits all girls in the seven counties GSHH serves, including 

yours.  No one believes in the potential of a girl more than her family.  It is her family who invests in 

her every day, through guidance, the  sharing of values, and the moral, physical, and financial sup-

port necessary to ensure she grows into a confident, courageous woman.   As a volunteer, I know 

ǘƘŀǘ DƛǊƭ {ŎƻǳǘƛƴƎ Ƙŀǎ ǘƻǳŎƘŜŘ ȅƻǳǊ ŘŀǳƎƘǘŜǊΩǎ ƭƛŦŜ ƛƴ ǎƻ Ƴŀƴȅ ǿƻƴŘŜǊŦǳƭ ǿŀȅǎΤ ǎƻŎƛŀƭƛȊŀǘƛƻƴΣ ŦǊƛŜƴŘπ

SAMPLE PARENT ς toτ PARENT   

CAMPAIGN PLEA 

As the SUM/AG Chair , you can  craft your own message 

to send to parents in your community or use  this  

sample parent letter.    

OR,  You can use the  .DOC  TEMPLATE ON OUR WEBSITE :  

WWW.GIRLSCOUTSHH.ORG/SUPPORT-US/FAMILY GIVING/Instruction to 

Leaders/Parent Letter 

Please  personalize  with your own  example or experience  of  how Girl 

Scouting has touched your  daughter or the girls in your community. 
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   2013-2014 CAMPAIGN NOTES 

   Service Unit Chair 

 

The Family Annual Giving Campaign  

TARGET DATE:   October 1, 2013  through  December 31, 2013 

Campaign theme:   InVest in Girl Scouts   
 

Campaign Dates:  Service Units can choose their start and end dates. Start Now!   

¶ By October, you should have firm plans for your campaign from beginning to end.   

¶ Set a  two-to-three week window for  Troop Chairs to distribute, remind,  and collect the family appeals.   

¶ Please plan your Family Campaign so that funds are back to the council by  January 31, 2014.   

¶ Other dates  in  2013 ς 2014 to keep in mind:   

¶ Fall Product Sales Orders  September 27 - October 25, 2013 

¶ Annual Giving Webinar Training October 8, 2013  at 12:00pm & 6:30pm 

¶ Campaign Plan to FD   October 31, 2013 

¶ Return Family Giving    January 31, 2014 

¶ GS Cookie Sale Dates    February 7 ς March 14, 2014 

¶ Girl Scout Week    March 9 - 15, 2014 

 

Banking:   All deposits should be made at your local TD Bank branch.   A list of branches can be found on  

  the TB Bank website:  http://www.tdbank.com/net/absearch/. 

You always have the option of hand-delivering all donations to:   

              Fund Development Department  

    GIRL SCOUTS HEART OF THE HUDSON, INC.   

    2 Great Oak Lane * Pleasantville, NY  10570 
 

To ensure proper crediting to your service unit, you must use the deposit slips that were given to you with your 

box of Annual Giving box of information.  Please make sure that your service unit number  and service unit 

name are written on the deposit slip  for all  Family Annual Giving deposits.   

 

 

If the deposit is for the Local Business CampaignΣ ǿǊƛǘŜ  ά!D [ƻŎŀƭ .ǳǎƛƴŜǎǎέ ƻƴ ǘƘŜ ŘŜǇƻǎƛǘ ŦƻǊƳΤ 

If  the deposit is for Special EventǎΣ  ǿǊƛǘŜ ά{ǇŜŎƛŀƭ 9ǾŜƴǘǎέ ƻƴ ǘƘŜ ŘŜǇƻǎƛǘ ŦƻǊƳΦ  
 

Service Unit Codes:  Your service unit number can be found on page  10 of this booklet.  
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¶ Please encourage each family to take a night  and consider how important Girl Scouting is in their daugh-

ǘŜǊΩǎ ƭƛŦŜΦ  ¢ƘŜƴΣ ŀǎ ŀ ŦŀƳƛƭȅΣ ƳŀƪŜ ŀ ŘŜŎƛǎƛƻƴ ŦǊƻƳ ǘƘŜƛǊ ƘŜŀǊǘ ƻƴ ŀ ƎƛŦǘ ǘƻ ƎƛǾŜ ōŀŎƪ ǘƻ ǘƘŜ ŎƻǳƴŎƛƭΦ  tƘƛƭŀƴπ

thropy begins at home.  A family  teaches their children by example how to give back; to give of ourselves 

by giving our  time and money to different causes, e.g.,  your place of worship or your favorite charity.    
 

¶ Girl Scouts has always been, and will always be, a values-based educational program that mirrors the values 

that we work so hard as parents/guardians  to teach our children.  
 

¶  Since the inception of Girl Scouts here in the United States, our Founder, Juliette Low, knew how important 

Girl Scouts was and even sold her pearls to support and continue what she believed in.  We ask that each 

family take time to make a family decision about giving.  If everyone does, then our theme is something 

truly meaningful.  The Girl Scout program is a wonderful  InVestment in the future of  your child and every 

other girl in Girl Scouts. 

 

Encouragement: 
Some quotes from Juliette Gordon Low  (to encourage you through parts of this campaign): 

~~~~ 

The first woman I approached tried to tell me she wasn't interested.  I pretended that my deafness pre-

vented me from hearing her refusals.  

~~~~ 

The work of today is the history of tomorrow, and we are its makers.  

~~~~ 

I realize that each year it has changed and grown until I know that, a decade from now, what I might say of it 

would seem like an echo of what has been instead of what is.  (1925) 

~~~~~ 

Finally,  we leave you with the knowledge that we are here to assist your service unit.  You can reach us in the 

following ways.    We are here to help you with any issues, questions, problems, concerns, or input that you 

would like to share.   It is only through your efforts that we can count on a successful campaign.  Please feel 

free to contact us at any time.      

 

We wish you all great success in your campaign! 
 Monica Spears     Mary Ellen Walsh 
 Fund Development Manager    Fund Development Manager  
 Girl Scouts Heart of the Hudson   Girl Scouts Heart of the Hudson 
 2 Great Oak Lane     2 Great Oak Lane 
 Pleasantville, NY 10570    Pleasantville, NY 10570 
 914-747-3080 ext 765     914-747-3080 ext 739  
 mspears@girlscoutshh.org      mwalsh@girlscoutshh.org  

   Serving: Dutchess, Putnam, Sullivan & Westchester                     Serving: Orange, Rockland & Ulster 
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          GSHH SERVICE UNIT COMMUNITY REPORT CODES  

  

 

Monica Spears  - Serves Dutchess, Putnam, Sullivan & Westchester   

Mary Ellen WalshτServes Orange, Rockland & Ulster                      

          

 

Rpt. 

Code Community  COUNTY 

Fund Develop-

ment  Manager   

Rpt. 

Code Community  COUNTY 

Fund Develop-

ment  Manager  

 101 Arlington Dutchess Spears  502 Liberty Sullivan Spears 

 102 East Fishkill Dutchess Spears  503 Livingston Manor Sullivan Spears 

 103 Fishkill Dutchess Spears  531 Glen Spey - Eldred Sullivan Spears 

 104 Harlem Valley Dutchess Spears  532 Monticello Sullivan Spears 

 105 Hyde Park Dutchess Spears  533 Jeffersonville - Callicoon Sullivan Spears 

 106 Millbrook Dutchess Spears  601 Rivers Edge Ulster Walsh 

 107 New Oaks Dutchess Spears  602 Wawarsing Ulster Walsh 

 108 Northern Dutchess Dutchess Spears  603 Ashokan Ulster Walsh 

 109 Pawling Dutchess Spears  605 Sojourner Truth Ulster Walsh 

 110 Pleasant Valley Dutchess Spears  606 Kingston Ulster Walsh 

 111 Poughkeepsie Dutchess Spears  608 Apple Valley Ulster Walsh 

 112 Spackenkill Dutchess Spears  609 Misty Mountain Ulster Walsh 

 113 Sylvan Hills Dutchess Spears  611 Saugerties Ulster Walsh 

 114 Tioronda Dutchess Spears  612 Wendys Ulster Walsh 

 115 Wappinger Falls Dutchess Spears  616 Rondout Valley Ulster Walsh 

 208 Pine Bush Orange Walsh  701 Bedford/Byram Hills Westchester Spears 

 209 Port Jervis Orange Walsh  703 Lakeland East Westchester Spears 

 211 Minisink Orange Walsh  704 Chappaqua Westchester Spears 

 212 Goshen Sarah Wells Orange Walsh  705 West Lakeland Westchester Spears 

 213 Middletown Orange Walsh  706 Katonah/Lewisboro Westchester Spears 

 215 Montgomery/Marion Wilde Orange Walsh  710 North Salem Westchester Spears 

 216 Newburgh Orange Walsh  712 Pleasantville Westchester Spears 

 218 New Windsor Orange Walsh  713 Mt. Pleasant Westchester Spears 

 219 Cornwall Orange Walsh  714 Valhalla Westchester Spears 

 221 Highland Falls/Ft. Montgomery Orange Walsh  715 Briarcliff/Pocantico Hills Westchester Spears 

 222 West Point Orange Walsh  716 Croton Westchester Spears 

 223 Monroe Orange Walsh  717 Kings Ferry Westchester Spears 

 224 Woodbury Orange Walsh  718 Ossining Westchester Spears 

 225 Washingtonville Orange Walsh  719 Tarrytown Westchester Spears 

 226 Chester Orange Walsh  722 Peekskill Westchester Spears 

 227 Greenwood Lake Orange Walsh  724 Somers Westchester Spears 

 228 Warwick Orange Walsh  725 Yorktown Westchester Spears 

 229 Florida Orange Walsh  726 Bronxville Westchester Spears 

 307 Brewster Putnam Spears  727 Tuckahoe/Eastchester Westchester Spears 

 308 Carmel Putnam Spears  730 Mt. Vernon Westchester Spears 

 309 Mahopac Putnam Spears  731 Pelham Westchester Spears 

 321 Oregon Putnam Spears  733 Ardsley Westchester Spears 

 323 Hudson Highlands Putnam Spears  734 Dobbs Ferry Westchester Spears 

 402 Minisceongo/Central Haverstraw Rockland Walsh  735 Hastings Westchester Spears 

 403 Stony Point Rockland Walsh  736 Irvington Westchester Spears 

 404 Airmont Rockland Walsh  738 Yonkers NE Westchester Spears 

 405 Suffern Rockland Walsh  739 Yonkers NW Westchester Spears 

 406 Sloatsburg Rockland Walsh  740 Yonkers SE Westchester Spears 

 408 So. Main Rockland Walsh  741 Yonkers SW Westchester Spears 

 409 Hempstead/Hillcrest Rockland Walsh  746 Larchmont/Mamaroneck Westchester Spears 

 410 Congers Rockland Walsh  748 New Rochelle Westchester Spears 

 411 DeForest Rockland Walsh  750 Harrison Westchester Spears 

 412 Germonds Rockland Walsh  751 Pt. Chester/Rye Brook Westchester Spears 

 413 Little Tor/Woodglen Rockland Walsh  753 Rye Westchester Spears 

 414 West Nyack Rockland Walsh  754 Greenburgh/Elmsford Westchester Spears 

 415 Nanuet Rockland Walsh  757 Scarsdale Westchester Spears 

 416 Pearl River Rockland Walsh  759 White Plains Westchester Spears 

 417 Nyack/Valley Cottage Rockland Walsh      

 418 Tappan Zee Rockland Walsh      

          
          
          

          



¶ Record ALL donation amounts on the original donor forms 

¶ Make deposits at TD Bank.  

¶ Return  the official stamped copy of the TD bank deposit slips. 

¶ Notification of on-line gifts come directly to council. 

¶ Keep copies for your records.  
Page 11 

 

   AVAILABLE AS A DOWNLOADABLE EXCEL FILE AT:  WWW.GIRLSCOUTSHH.ORG/SUPPORT-US

 

 

Service Unit  _________________ # of Troops  ________ Report Date  __________________ 
 
Service Unit Campaign Chair  ___________________________________________________ 
 
Phone  _____________________________   Email  __________________________________ 

GSHH FAMILY GIVING CAMPAIGN  

2013 ï 2014 Service Unit Bookkeeping Form  

Credit card charges will 

be processed at the 

Pleasantville council 

office. 

Troop #  Troop Chair: 

Name/Phone  

# Active  

Girls/Troop  

# of Gifts  

Received  

AMOUNT RECEIVED 

Cash   Checks    Charges 

Troop  

Total  

Date of 

Deposit  
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1.  Attend the training in your service unit. 

2.  Discuss  info needed for Troop Report Summary with Troop Leader (s) 

3.  Review Troop Chair  material  with your Troop Leader. 

4. Set a date to distribute and collect the material. 

      (Family Brochure & Parent Letter)  

5.  Call/email families  to arrange an information meeting. 

6.  Make a peer-to-ǇŜŜǊ άŀǎƪέ ƻƴ ōŜƘŀƭŦ ƻŦ DƛǊƭ {ŎƻǳǘǎΦ 

7. Arrange with families to collect donations. 

8. DO NOT OPEN FAMILY DONATION ENVELOPES -  Donations are personal and private. 

9. Complete the Troop Report Summary. 

10.  Return the donations and Troop Summary to your Service Unit Annual Giving chair. 

11.   Family Annual Giving is not  a troop fundraiser.    Lǘ ƛǎ ŀƴ άƛƴŘƛǾƛŘǳŀƭέ ŀŘǳƭǘ ŦǳƴŘǊŀƛǎŜǊ ŦƻǊ 
the council.  Contributions should come from parents of registered girls, individuals or 
friends of Girl Scouting, and from local and small businesses and service organizations.  
Troops do not earn any money during Annual Giving nor do we expect troops to make do-
nations from troop funds. 

 

For additional resources, go to our website:  www.girlscoutshh.org/support -us  

Family Annual Giving Campaign 

Troop Chair 
Instructions and Sample Scripts 

Girl Scouts Heart of the Hudson, Inc.  

 

 

 

THANK YOU FOR A JOB WELL DONE!!  

Thank you for making a difference on behalf of Girl Scouts . 

3 Easy Ways to Donate:   
(1) Check        
(2) Credit Card       
(3) On-Line at: 
www.girlscoutshh.org/support-us 

http://www.girlscoutshh.org/
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Family Giving Campaign Sample Phone Scripts  

 

Hello,  my name is _______________ .   I am a troop parent and the Family Annual Giving Troop Chair 

this year for our troop  ______.   Iôm excited about this yearôs campaign and I wanted to let you know that I 

will lead a short parent meeting at the end of the next troop meeting on _____________ .    

I am calling all our troop families to encourage them to make a generous  donation  to support our council.  

We want our troop to have 100% participation - meaning we are asking all of the families in our troop to 

make a donation to help the council.    Without the financial support of our families, the council may have 

to make tough decisions on the programs and services they will be able to provide in the future.   

Please join me during the last 15 minutes of the next troop meeting on _______ to discuss  how we can 

support our council  - Girl Scouts Heart of the Hudson, Inc.  

Thank you in advance for your time.  I know I can count on your support.     

I look forward to seeing you on ____________. 

The ñAskò at the Family Meeting 

ß Use the Talking Points to help you explain the need for each familyôs participation in 

the Family Giving campaign.  

ß Remind families to ask their employers to match their donation (usually online).  

ß Distribute the Family Brochure, the parent letter, and tell parents the deadline for re-

turning their donation to you.   

ß The question will come up:  How much should  I give?    

We are asking each family  to give at least $35 per registered Girl Scout in their family or an amount they 

are able to give.  Every gift, large or small, makes an impact.  We count on the support of those who can 

give.    Without the financial support of families, friends, and local businesses, programs will suffer.    

 

We only ask that everyone gives from their heart . 

However, no girl is denied participation  

in Girl  Scouting because her family is unable  or unwilling to give.  

Girl Scouts Heart of the Hudson, Inc.  

Page 14 



Page 15 

 
 
 

Girl Scouts Heart of the Hudson, Inc. 
 

2013 ς 2014 Annual Giving Family Giving Campaign 

 
Matching Gift Program  

aŀǘŎƘƛƴƎ ƎƛŦǘ Řƻƴŀǘƛƻƴǎ ŦǊƻƳ ȅƻǳǊ ŜƳǇƭƻȅŜǊΣ ƻǊ ȅƻǳǊ ǎǇƻǳǎŜΩǎ employer, can double the impact 
of your gift. Please contact your human resource or benefits office and ask about matching gift 
donations. 
 
 

Bequests  

Please remember GSHH in your financial planning and your will. Tax-deductible contributions can 
be made through a bequest or beneficiary designation. To learn more, contact: 

 Molly Gibeau-Griffin at 914-747-3080 x495, or email: mgibeau-griffin@girlscoutshh.org 
 

  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Girl Scouts Heart of the Hudson, Inc.  
Fund Development * 2 Great Oak Lane  *Pleasantville, NY  10570 :   

(914) 747-3080 
 

(A copy of our 501(c)(3) certification will be furnished upon request.) 

SUPPORT-US 

http://www.girlscoutshh.org/support -us 

http://www.girlscoutshh.org/annual_giving.php


Page 16 

MATCHING GIFT COMPANIES 
Most sizeable corporations have matching gift programs for their employees  In most cases, your contribu-
tion is matched dollar-for-dollar by your employer.   Please ask your human resources department for the 
procedure and appropriate forms to process your matching gift.  Most  companies have convenient on-line 
options.  Please process quickly. Matching gifts are time-sensitive.  Some companies have time limits on 
when these contributions can be matched.     Please do not delay!  
 

THANK YOU FOR TAKING THE TIME TO DOUBLE OR TRIPLE YOUR DONATION! 

ADP, Inc. 
Advanced Telecommunication Systems 
Alliance Capital 
Altria Foundation 
AMBAC Financial 
American Express 
American Retail Group 
AON Consulting Corp. 
Avon 
AXA Foundation 
Bank of America 
Barr Association 
Best Foods Inc. 
Bridgecom International 
Bristol-Myers-Squibb 
Carvill America, Inc. 
Central Hudson  
Charles Schwab 
Chubb & Son 
CNY Electric/Mattergy Solar 
Cologne Life Re 
Columbia House 
Con Edison 
Converium Re North America 
Credit Suisse First Boston 
Curtis Instruments Inc. 
Dannon 
Delta Consulting 
Deutsche Bank 
Dun & Bradstreet 
Duracell/Gillette 
Endurance Reinsurance 
Equitable Foundation 
Fidelity Investments 
First Data Corp. 
Fleet Bank 
Fuji Photo Film USA 
The Gap 
Gartner Group 
General Electric 
General Reinsurance Corp. 
Geneve Corp. 
GlaxoSmithKline Kline 
GMAC Commercial Mortgage 
  

Goldman, Sachs & Co. 
GreenPoint Bank 
Hitachi Credit America 
Independence Bank 
Industrial Bank of Japan 
ING Financial Services 
The Journal News/Gannett 
JP Morgan Chase 
Kraft Foods 
Liz Claiborne, Inc. 
[ƻŜǿΩǎ CƻǳƴŘŀǘƛƻƴ 
MasterCard International 
MBIA 
Microsoft 
Mobil Corp. 
MONY 
aƻƻŘȅΩǎ CƻǳƴŘŀǘƛƻƴ 
Morgan Stanley 
Mutual of America 
Mutual of Omaha 
Oppenheimer Funds 
Oracle Corp. 
OTA Management LLC 
Partner Re 
PepsiCo/Pepsi Bottling Group 
Pfizer Inc. 
Prudential Real Estate 
wŜǳǘŜǊǎΩ !ƳŜǊƛŎŀ 
Rockefeller/Financial Services  
Group 
Rolex Watch USA 
Sony Picture Entertainment 
Swiss Re 
Thomson Financial 
Transamerica Leasing 
UBS/Warburg 
Unilever 
Verizon 
Wells Fargo 
 

                ΧŀƴŘ Ƴŀƴȅ ƻǘƘŜǊǎ 
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Girl Scouts Heart of the Hudson, Inc . 

Local Business Connection Campaign  

Local Business Chair  

Check List  
_____Attend training  with your SUM or contact  Fund Developmentτ 914-747-3080 x720. 
 
_____Create a plan of action. Decide if you will start with a mail campaign or in-person visits. 
 
_____Who do I ask?  Local businesses such as the hairdresser, nail salon, dry cleaner, etc. 
 
_____Make a list of potential companies.  Use the Community Bookkeeping Form.  
 

           Things to do BEFORE approaching a  local business for a donation: 

 
_____Write your service unit code on each donor form.   

 
ψψψψψDŀǘƘŜǊ ǘƻƎŜǘƘŜǊ ŀƭƭ ƴŜŎŜǎǎŀǊȅ ƳŀǘŜǊƛŀƭǎΧōŜ ǇǊŜǇŀǊŜŘΥ 

 
   Signed Local Business Connection letters and return envelopes 
 
   Pens and paper clips (to clip donations to donor forms) 
 
   Take the names of business owners and addresses of businesses you will visit. 

 
_____Know what you are going to say.   Review the FAQ Sheet. 
 

     Taking Care of Business: 

_____Fill out donor form 

 

_____Check that all information is complete 

 

_____Collect all donations and clip them to the donor form. 

  



Page 18 

Make a Separate Deposit for Business Connection Money:   

MAKE FREQUENT DEPOSITS!   

If you are unable to get to a TD Bank Branch, you always have the  
option to hand-deliver your donation directly to the  

PLEASANTVILLE COUNCIL OFFICE τ Fund Development Office. 
 

_____Write ά!Dκ[./έ on the deposit ticket that has your Service Unit Name on it. 

ψψψψψaŀƪŜ ŘŜǇƻǎƛǘǎ ǘƻ ¢5 .ŀƴƪΦ   9ƴŘƻǊǎŜ ŎƘŜŎƪǎ άChw 59th{L¢ hb[¸ - !ƴƴǳŀƭ DƛǾƛƴƎέΦ  

          (Group and record like denominations of checks or cash on the deposit ticket, e.g.,  

          10 @ $25 = $250.)  

_____When you make the deposit, keep two copies of the deposit ticket. 

_____Immediately send or bring to council:  

¶ One copy of all deposit tickets and  

¶ All donor forms. 

For Letters:  Please  remember to personalize and follow up with a call.  

If you receive Gift Certificates / Gifts in Kind:  Accept the donation, use it in a silent auc-

tion at one of your adult only events - perhaps at a service unit special event  -  and apply 

100% of the proceeds towards your Local Business Connection goal. 

When your Local Business Connection  campaign has concluded, make sure that you 

have sent copies of all deposit tickets and all other materials to the Fund Development 

Department. 

Thank you for InVesting your time  
to make a difference on behalf of Girl Scouts. 

 

 
Should you have any questions, please contact: 

Girl Scouts Heart of the Hudson, Inc. 
Fund Development Department  

Pleasantville Council Office 
 

 



 
ANNUAL GIVING CAMPAIGN 2013-2014 

LOCAL BUSINESS  CONNECTION 
INSTRUCTIONS AND SUGGESTIONS 

Unlimited Possibilities!! 
 

1.  When To Do:  Anytime that works for your service unit between now and March 31, 2014. 

2.  Who To Approach:  ¦ǎŜ ά¢ƘŜ DǳƛŘŜέ ƻǊ ά¢ƘŜ ¸Ŝƭƭƻǿ tŀƎŜǎέ ƛƴ ȅƻǳǊ ŎƻƳƳǳƴƛǘȅ ǘƻ ƛŘŜƴǘƛŦȅ ŀƭƭ 
the small businesses.  While it is important to look for businesses which you know Girl Scout 
troops and Girl Scout families frequent, you will ultimately bring in more and larger donations if 
you target ōǳǎƛƴŜǎǎŜǎ ǘƘŀǘ Řƻ ƴƻǘ ƘŀǾŜ άǎǘƻǊŜ ŦǊƻƴǘǎέ ŀƴŘ ǘƘŀǘ ŀǊŜ ƴƻǘ ŀƭǎƻ ōŜƛƴƎ ŀǇǇǊƻŀŎƘŜŘ ōȅ 
ǘƘŜ ǎŎƘƻƻƭǎΣ ǎǇƻǊǘǎ ǘŜŀƳǎΣ ǇƭŀŎŜǎ ƻŦ ǿƻǊǎƘƛǇΣ ŜǘŎΦ  !ƴŘ ŘƻƴΩǘ ŦƻǊƎŜǘ ǘƻ Ǝƻ ōŀŎƪ ǘƻ ǘƘƻǎŜ ōǳǎƛπ
nesses which have supported Girl Scouting the past couple of years.  
 
Most of your local businesses should be approached in person:    delis, beauty shops, banks, gas 
stations, dry cleaners, and the like.  Others, like realtors, insurance brokers, builders, lawyers, 
doctors, etc., might also be approached with a letter.   A copy of a general letter has been pro-
vided.    Electronic templates of a general letter are available on the GSHH website:  
www.girlscoutshh.org/support-us   Please consider personalizing a letter specifically about Girl 
Scouting in your community.   
 
3.  Once you have a list of all the possible businesses, you could divide the list among several 
ADULT volunteers or TROOP LEADERS  perhaps by street or area.  Girl Scouts cannot solicit for 
cash.  Use the Service Unit  Bookkeeping Form to record and keep track of all volunteer solicita-
tions.  Create a plan of action with your volunteers.  Go over these instructions and set a dead-
line for returning donations.  Last, but not least, follow up with volunteers working with you on 
their progress and thank them. 
 
пΦ  ¢ƘƛƴƎǎ ǘƻ Řƻ .9Chw9 άƘŜŀŘƛƴƎ ƻǳǘέΥ 

¶ Write in your Service Unit  Code on each business  donor section  in the box contain-
ƛƴƎ ά./ψψψψέΦ  ό! ƭƛǎǘ ƻŦ ŀƭƭ ŎƻƳƳǳƴƛǘȅ ŎƻŘŜǎ ƛǎ ŀǘǘŀŎƘŜŘΦύ  Without this code, your  

       Service unit may not receive proper credit for these business contributions!   
Service Unit codes may be found in the booklet on page 10. 

 

¶ Gather together all necessary materials  - -  be prepared: 
                                    Ҟ  Business Donor letters 
                                    Ҟ  Annual Giving return envelopes 
                                    Ҟ  Pens and paper clips (to clip donations to donor cards)  
 

Page 19 



¶ Know what you are going to say.  You have been provided with a wealth of informa-
ǘƛƻƴ ŀōƻǳǘ ǘƘŜ !ƴƴǳŀƭ DƛǾƛƴƎ /ŀƳǇŀƛƎƴΧǿƘȅ ƛǘ ƛǎ ƛƳǇƻǊǘŀƴǘΣ ǿƘŜǊŜ ǘƘŜ ƳƻƴŜȅ goes, 
etc.  Please take the time to review this information with your volunteers.  When asked 
a question, you need to have the right answer. 

 
5.  Once a business owner has agreed to make a contribution, have him/her fill out the Donor 
Info area at the bottom of the solicitation letter.  You will note that the donation can be in cash, 
by company check or by company charge card.  Check that all information is complete.  Collect 
the donations and clip them  to the donor info card.  Thank the owner profusely!! 
 
6.  ̧ ƻǳΩƭƭ ōŜ ŘŜǇƻǎƛǘƛƴƎ [ƻŎŀƭ .ǳǎƛƴŜǎǎ /ƻƴƴŜŎǘƛƻƴ ŎŀǎƘ ŀƴŘ ŎƘŜŎƪ ŎƻƴǘǊƛōǳǘƛƻƴǎ ŀǘ ŀƴȅ ōǊŀƴŎƘ ƻŦ  
TD Bank ǳǎƛƴƎ ȅƻǳǊ ǎŜǊǾƛŎŜ ǳƴƛǘΩǎ ŘŜǇƻǎƛǘ ŜƴǾŜƭƻǇŜǎ ǇǊƻǾƛŘŜŘ ōȅ ǘƘŜ ŎƻǳƴŎƛƭ CǳƴŘ 5ŜǾŜƭƻǇƳŜƴǘ 
department.  Check with your SUM if you do not have deposit slips.    
 

7.  For each deposit: 
¶ Fill out the special deposit ticket that has your ǎŜǊǾƛŎŜ ǳƴƛǘΩǎ ƴŀƳŜ on it.  Write  
      ά!Dκ[./έ on the deposit ticket. 
¶ Endorse checks with the Annual Giving Endorsement Stamp that has been provided to 

your service unit.  (Group and record like denominations of checks or cash on the de-
posit ticket, e.g.,  10 @ $25 = $250.)  

¶ When you make the deposit, keep two copies of the deposit ticket. 
¶ Immediately send or bring to council one copy of all deposit tickets and all Donor Info 

forms  to, Fund Development Support, GSHH, 2 Great Oak Lane, Pleasantville, NY  
10570. 

 

8.  For individuals to whom you plan to  send a letter, call ahead to determine the correct   spell-
ƛƴƎ ƻŦ ǘƘŜ ƻǿƴŜǊΩǎ ƴŀƳŜ ŀƴŘ ǿƘŜǘƘŜǊ ƳŀƭŜ ƻǊ ŦŜƳŀƭŜΦ  ό¢ƘŜ ƳƻǊŜ ǇŜǊǎƻƴŀƭ ȅƻǳ ƳŀƪŜ ǘƘŜ ƭŜǘǘŜǊΣ 
the better.)  PLEASE ADD YOUR SIGNATURE TO ALL LETTERS BEFORE YOU MAIL THEM.  Send 
the letter and follow up with a phone call within a week to see if the owner has any questions 
and whether they will be making a donation (by mail).  If they will be sending in a donation, 
thank them.    
 
9.  There will be businesses that feel they cannot make a monetary contribution but 
will offer you a gift certificate.  While a monetary contribution is preferable, do not turn down 
the gift certificate.  You can use it as a door prize at a Girl Scout function and then apply 100% of 
the proceeds to the Local Business  Connection campaign.  Use the deposit tickets.  Please let 
our office know who contributed so we can send a thank-you. 

 

10. When your Local Business Connection Campaign has concluded, send in your copies of all 
deposit tickets. 

Thank you!!!  
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Dear Supporter,  

 

 

Each year, we ï as volun-

teers ï look forward to 

reaching 

out to our 

many friends to 

thank you for your past sup-

port and to ask you again to commit to 

Girl Scouts Heart of the Hudson, Inc. 

Girl Scouts Heart of the Hudson continues to keep  the vi-

sion of Girl Scoutsô founder, Juliette Low, alive. The program has re-

mained a significant influence in the lives of millions of girls and women for 

al- most a century because it provides girls a safe, stable and nurturing environment and 

opportunities to participate in activities that are innovative, challenging and appealing; as well as 

a set of traditional values with which to guide their lives.  It is an organization that encourages 

family values, advocates a respect for diversity, promotes citizenship and patriotism, and devel-

ops leadership. Girl Scouting builds girls of confidence, courage and character, who make the 

world a better place. 

Today we serve over 32,000 girls in 107 communities.  We could not do this without the dedica-

tion and hard work of over 15,000 adult volunteers, but their sweat equity is not enough.  It cost 

our council almost $7MM (or approximately $210 per girl) to provide the Girl Scout program to 

each of these girls last year!!  Our council receives a very small grant from United Way; corpora-

*****************************************************************************************************************  

¸ŜǎΣ L όǿŜύ ǿƛǎƘ ǘƻ ǎǳǇǇƻǊǘ DƛǊƭ {Ŏƻǳǘǎ IŜŀǊǘ ƻŦ ǘƘŜ IǳŘǎƻƴΩǎ !ƴƴǳŀƭ DƛǾƛƴƎ /ŀƳǇŀƛƎƴΦ 

         $1,000             $500                  $250               $100               $50                   Other  $________________ 

Name__________________________________________________ Home Telephone (        ) __________________________ 

Addresss______________________________________________________________________________________________                                                        

 (Please provide complete address τ street, city and zip) 

Email___________________________________________________  Business /  Cell Phone  (        )  ____________________ 

                      Please charge my gift to:          VISA         MASTERCARD   AMEX         DISCOVER  

Account # __ __ __ __  __  __  __  __  __  __  __  __  __  __  __  __  __  __   Expiration Date: __ __  /  __ __ 

                                                                                                                                                                   M  M               Y    Y  

Signature : ________________________________________________________________ 

tƭŜŀǎŜ ƳŀƪŜ ŎƘŜŎƪǎ ǇŀȅŀōƭŜ ǘƻ άDƛǊƭ {Ŏƻǳǘǎ IŜŀǊǘ ƻŦ ǘƘŜ IǳŘǎƻƴΣ LƴŎΦέ  ƻǊ  άD{IIέ 

You may also donate on-line at www.girlscoutshh.org  ŀƴŘ ŎƭƛŎƪ ƻƴ ά5ƻƴŀǘŜ bƻǿέ 

     

    

Girl Scout Heart of the Hudson, Inc. 
Central Administrative Office 
2 Great  Oak Lane 
Pleasantville,  New York  10570  
914-747-3080 
Ww.girlscoutshh.org 
 
Kingston Regional Office 
65 St. James Street 
Kingston, New York   12401 
 
Middletown Regional Office 
162 Bloomingburg Road 
Middletown, New York 
10940 
 
New City Regional Office 
211 Red Hill Rd 
New City, New York 10956 
845-638-0438 
 
Pleasantville Regional Office 
2 Great Oak Lane 
Pleasantville, New York 10570 
914-747-3080 
 
Poughkeepsie Regional Office 
3 Neptune Road 
Poughkeepsie, New York 12603 
845-452-1810 

 

SAMPLE    

LOCAL BUSINESS /SUPPORTER   LETTER
 

For Local Business,  Family, F
riends, Supporters

 

PLEASE USE THE .DOC  TEMPLATE ON OUR WEBSITE : 

WWW.GIRLSCOUTSHH.ORG/SUPPORT
-US/FAMILY GIVING/LOCAL BUSI-

NESS CONNECTION 



 

 

 

Service Unit __________________________    Report Date __________________________ 

 

Business Connection Chair ____________________________________________________ 

 

Phone _________________________  Email ______________________________________ 
 

 

          

GSHH LOCAL BUSINESS CONNECTION  

2013 ï 2014 BOOKKEEP ING FORM 

Name of Business Address City & State AMOUNT RECEIVED 

Cash         Checks      Charges 

Date of  

Deposit 
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Special Events Chair  

Thank you for investing your time  

Try one of these:  

70ôs Party/Disco 

Fitness Event (5K Run) 

Sock Hop/Fabulous 50ôs Party 

Luau Party 

Mardi Gras Party 

Barbecue 

Pancake Breakfast 

Bingo & Baskets Night  

Halloween Party 

Bake Sale 

Tag Sale 

Carnival 

Father-Daughter Dance 

Have fun!  

Get your community involved. 

 

Proceeds go toward the Annual    

Giving campaign. 

 

Combine your event with  

recruitment, membership drives, etc. 

 

Complete report form. 

 

Attach any and all flyers and         

promotional materials. 

 

Include copies of bank deposit slips 

from your deposit to TD Bank. 

 

Let the GSHH Fund Development   

department know what youôre     

planning. 

 

Donôt forget to email us photographs 

of your girls and events.   

Send to:  info@girlscoutshh.org  

Girl Scouts Heart of the Hudson, 

For additional resources, go to our website www.girlscoutshh.org /support -us  

http://www.girlscoutshh.org/
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2013 - 2014 Special Events 

REPORT FORM  

Service Unit _______________________ 

 

Sp. Events Chair ___________________ 

 

Phone ___________________________ 

¶ Write SU Name & # on deposit slips. 

¶ Return bank deposit slips with this 

form. 

¶ Please provide a copy of flyer used 

to advertise the event. 

Name of Event  Date of 

Event  
Amount  

Date  

Deposited  

COMMUNITY TOTAL 

Girl Scouts Heart of the Hudson, Inc.  



 

Important Annual Giving Dates 2013 

WEBINAR  TRAINING DATES 
Service Unit Annual Giving Chairs and Service Unit Managers are encouraged to participate in 

one of the following Annual Giving training webinars.  Dial-in information will be sent sepa-

rately. 

Tuesday, Oct. 8, 2013  Annual Giving Webinar   

11:30 to 12:30pm  and  6:00 to 7:30pm  

 

ANNUAL GIVING MATERIAL 

Service Unit Annual Giving Material will be  distributed at the  
GSHH September Regional Meeting.   

 
If you were unable to attend and have not made separate arrangements to 
ǇƛŎƪ ǳǇ ȅƻǳǊ ǎŜǊǾƛŎŜ ǳƴƛǘΩǎ ƳŀǘŜǊƛŀƭΣ ǇƭŜŀǎŜ ŎƻƴǘŀŎǘ ǘƘŜ ŀǇǇǊƻǇǊƛŀǘŜ CǳƴŘ 
Development Manager below. 
 

Fund Development Team: 
 

 Serving: Dutchess, Putnam, Sullivan & Westchester 

  Monica Spears, Fund Development Manager  

e-mail: mspears@girlscoutshh.org  - telephone 914-747-3080 x765 

 

Serving: Orange, Rockland & Ulster 

 Mary Ellen Walsh, Fund Development Manager  

e-mail: mwalsh@girlscoutshh.org  -  telephone 914-747-3080 x739 
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Campaign Pieces 

TARGET USER CAMPAIGN PIECE NAME PURPOSE 

Service Unit Manager Parent-to-Parent Campaign Letter Should be customized by SUM/SAG 

   

Service Unit AG Chair Service Unit Training Booklet Provides ALL detail & talking points 

 Family Giving Campaign Timeline For planning important campaign 

 Service Unit Bookkeeping Form For tracking troop donations 

 Parent-to-Parent Campaign Letter 

(under SUM/SAG signature). 

Distribute with Family Giving brochure 

to each parent/guardian in service unit 

   

Troop Chair Troop Chair Instructions & Scripts Instructions for the Family campaign 

 Troop Report Summary Record distribution & collection of en-

 Family Annual Giving Brochures Family donation brochure 

 Parent-to-Parent Campaign Letter SUM or AGC should sign for distribu-

 Talking Points / FAQs Info to use in your discussions with 

parents or supporters  about Annual 

   

Local Business  Local Business Checklist For planning the Local Business Con-

nection Campaign 

 Local Business Instructions  Overview and campaign suggestions 

 Local Business Bookkeeping Form Record distribution & donations 

   

Special Event Chair Special Event Idea Sheet Ideas on Service Unit fundraisers 

 Special Event Report Form Record events and proceeds  

   



NOTES 

 

 

____________________________________________________________________________________________________________________________________________________

____________________________________________________________________________________________________________________________________________________

____________________________________________________________________________________________________________________________________________________

____________________________________________________________________________________________________________________________________________________

____________________________________________________________________________________________________________________________________________________

____________________________________________________________________________________________________________________________________________________

____________________________________________________________________________________________________________________________________________________

____________________________________________________________________________________________________________________________________________________

____________________________________________________________________________________________________________________________________________________

____________________________________________________________________________________________________________________________________________________

____________________________________________________________________________________________________________________________________________________

____________________________________________________________________________________________________________________________________________________

____________________________________________________________________________________________________________________________________________________

____________________________________________________________________________________________________________________________________________________

____________________________________________________________________________________________________________________________________________________

____________________________________________________________________________________________________________________________________________________

____________________________________________________________________________________________________________________________________________________
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http://www.girlscoutshh.org/support -us 

Girl Scouts Heart of the Hudson, Inc. 
Serving girls in seven counties throughout the lower Hudson Valley 

(Dutchess, Orange, Putnam, Rockland, Sullivan, Ulster, & Westchester) 

www.girlscoutshh.org 
Pleasantville Administrative Office 

2 Great Oak Lane  *  Pleasantville, NY  10570 

Contact the Fund Development Department at (914) 747-3080 x720  

SHOW YOUR SUPPORT -  DONATE ONLINE, TODAY!! 

http://www.girlscoutshh.org/annual_giving.php

